SMOKING BAN FACTS YOU SHOULD KNOW

A. FACT: Of the 123 second hand smoke studies conducted since 1980 (64 spousal, 25 work, 9 social, 25 children), only 16 showed a measurable positive risk over decades of exposure. Ignoring all other studies that show no risk, or an actual protective quality doesn’t change the fact the overwhelming majority of studies finds no risk of harm whatsoever . http://www.data-yard.net/ets_summary/study_list.htm
B. The ACS touts that 53,000 people die each year from second hand smoke.  But then cannot produce their names…because they don’t have them.
C. FACT:  Ohio has had a smoking ban with no exemptions since 2007.  In 2006, Ohio Job and Family Service, Unemployment Division projected a 10,000 job increase for the hospitality and leisure industry for Ohio for 2007.  Not only did this industry NOT see a 10,000 job increase, but these jobs DECREASED by 5,400 jobs.  http://jfs.ohio.gov/releases/unemp/200802/UnempPressRelease.asp 
Smoking bans were started by the Robert Wood Johnson Foundation (RWJF) in 1992, through their “SmokeLess States” later called “RWJF Tobacco Control Policies”.

ROBERT WOOD JOHNSON FOUNDATION 

FACT: The RWJF is the Johnson and Johnson company. http://www.rwjf.org/files/publications/books/2005/chapter_07.pdf 
FACT: The RWJF owns Johnson & Johnson stock valued, at the time of their 2006 annual report, at $3,696,018,000. ALMOST FOUR BILLION  http://www.rwjf.org/files/publications/annual/2006/financials/financial-position.html











         
FACT: Smoking bans were started by the Robert Wood Johnson Foundation (RWJF) in 1992, through their “SmokeLess States” project, later called “RWJF Tobacco Control Policies” http://www.rwjf.org/files/publications/books/2005/chapter_02.pdf 

FACT: The RWJF has funded, to the date of this publication, $446,398,054 for smoking bans. FOUR HUNDRED FORTY-SIX MILLION. http://www.rwjf.org/files/publications/books/2005/chapter_01.pdf (see page 6) 
FACT: RWJF paid $99,000,000 “in grants” to the ACS, AHA, ALA, and AMA, to promote smoking bans nationwide as the way to curb the rising costs of Healthcare and coerce people to quit. NINETYNINE MILLION.  
http://www.rwjf.org/files/publications/books/2005/chapter_02.pdf 
FACT: The RWJF contributed funding (grants) to American for Non-Smokers Rights with $5,196,802 so far  http://www.rwjf.org/search/gsa/search.jsp?q=American%20NonSmokers&spell=1&filter=0&access=p&output=xml_no_dtd&site=default_collection&ie=UTF-8&client=default_frontend&stylesheet=rwjf.xslt 
FACT: The RWJF paid the ACS just under $1,000,000 to push nicotine replacement therapies, and smoking cessation products and programs through a “grant” on an individual state and community level. http://www.rwjf.org/programareas/resources/product.jsp?id=20291&pid=1141&catid=17 
FACT: RWJF paid ACS $71,000 to lobby Medicaid to pay for Nicotine Replacement Therapy through a “grant”. (cached-no longer on line but hard copy is on file for grant#59341)

FACT: J&J uses their political STRONGARM, (the RWJF) to fund the smoking ban movement in order to implement a government mandated use of their product, thereby getting the government to do their marketing for them. 
A Brilliant MARKETING STRATEGY using the “will of the people” to sell their products. Capitalism at its finest! http://www.rwjf.org/files/publications/books/2005/chapter_02.pdf 
FACT: J&J has paid $28,660,000 in lobbying expenses between 2003-2007. TWENTYEIGHT MILLION! Updates still coming in.  http://www.opensecrets.org/lobbyists/clientsum.asp?year=2007&txtname=Johnson+%26+Johnson (link to 2007-select 2003 through 2006 for additional years)
FACT: Since 2003, (www.opensecrets.org) the pharmaceutical industry has made PAC donations (Political Action Committee) of;  $20,802,279 to the House of Representatives  - and -  $31,416,269 to the Senate

                     TWENTY MILLION


           THIRTYONE MILLION
FACT: J&J Co, bought Pfizer OTC in 2006 @ $16.6 million dollars to get Nicorette, promised a per share gain by 2009.

http://the.honoluluadvertiser.com/article/2006/Jun/27/bz/FP606270321.html 

FACT: J&J subsidiaries' Nicoderm, Nicoderm CQ and Nicorette sales have SOARED  http://www.alza.com/alza/products.html  http://www.alza.com/alza/products.html  Forbes reports on April 15, 2008, “J&J profit jumps 40 pct “ in 1st Q.  http://www.forbes.com/feeds/ap/2008/04/15/ap4892600.html 
FACT: One million boxes o J&J f over-the-counter smoking cessation products were sold in January 2008 alone.  http://www.reuters.com/article/pressRelease/idUS207042+04-Feb-2008+PRN20080204
FACT:  RWJF is now using this same strategy in promoting alcohol bans as well as the WAR on OBESITY.

They have already pledged to spend  $500,000,000.00 on fighting obesity America  (J&J also owns “Splenda”).  http://www.rwjf.org/programareas/grantlist.jsp?pid=1138   http://www.nytimes.com/2007/04/04/health/04obesity.html?_r=1&scp=2&sq=%22robert+wood+johnson+foundation%22&st=nyt&oref=slogin 
FACT:  RWJF CREATED and FUNDED Campaign (and Center) for Tobacco-Free Kids @ $87,991,235 http://www.rwjf.org/files/publications/books/2005/chapter_01.pdf 

FACT:  The pharmaceutical industry as a whole has paid out $1,051,183,170 to lobby Washington, the FDA, and related regulatory agencies promoting their drugs and products since 2003.  MORE THAN ONE BILLION DOLLARS! http://www.opensecrets.org/lobbyists/indusclient.asp?code=H04&year=2006 (link to 2006, just select additional years for further info) 
FACT: The RWJF has hired a PR firm (GMMB) to market the “Foundation” and their paid for Tobacco Free Kids at the cost of $10,000,000. To quote GMMB’s website: We recognize that advertising alone would not be nearly as effective as an integrated communications campaign that surrounds the audience with consistent messaging.  Interesting to note that GMMB also handled the Obama for President PR campaign.
"Therefore, our national advertising efforts are constantly coordinated with the Campaign's public policy, media outreach and public relations tactics to achieve the following primary goals:

· To remind opinion leaders that the tobacco industry has not changed. It continues to market to children, deceive the public about the dangers of its products and attempt to obtain special protection from Congress. (Where?  I haven’t seen a tobacco commercial in years)
· To communicate to members of Congress and the Administration that it would be beneficial to enact legislation that protects public health and that there is a price to be paid for supporting policies that protect the tobacco industry. (blackmail statement)
· To help create an environment conducive to enactment of legislation granting effective FDA authority over tobacco products and defeat of legislation that protects the tobacco-industry.  (they’ve accomplished this, even though cigarettes are neither a food nor a drug)
State and Local Anti-Tobacco Initiatives
In addition to our work at the federal level, GMMB also works closely with the Campaign to develop advertising and media placements for anti-tobacco initiatives at the state and local levels."  http://www.gmmb.com:80/portfolio/case/tfk.htm 
FACT:  The Association of American Physicians and Surgeons (AAPS) is well aware of the danger of the Robert Wood Johnson Foundation.  Dr. Jane Orient, Director of AAPS testified before the House of Representatives, Commonwealth of Pennsylvania re: Private Influence Reform Law HB 975 in 1997.  They continue today to be even more worried about the involvement of the “non profit” foundation in influencing this nation’s public policies.  Excerpts from Dr. Orient’s testimony below – link to testimony in its entirety http://www.aapsonline.org/testimony/parwjf.html 
“To summarize the RWJF account of its objectives and strategy:

 The goal is a government-controlled "public/private partnership," which is another name for "corporatism" or "corporate socialism," and could also be called fascism.

 Enactment and implementation of such programs is expected to meet resistance. Thus, it is desirable to remove the process as far as possible from the political arena.

 Grantmaking is part of the strategy for overcoming resistance, passing legislation, and making sure that the means for implementing it are solidly in place before opposition can build.

 The desired outcome requires a radical change in societal values and institutional arrangements. Change is facilitated when institutions are financially weak, with heavy managed-care penetration. Government intervention is often needed.

Among the conclusions from the experience with consortia was the need for certain favorable circumstances, including government intervention (p. 190). *

Actually, radical change in society is sought: "Fundamental change might be most constructively viewed as first requiring a change in societal values that then requires institutions to adapt to those changed values." (p. 191)*

" `Getting the kind of broad-based political support needed to achieve universal access is going to be difficult,' Schroeder commented. America is very different from many other countries, he added; its citizens don't trust their government. `How to reconcile the need for universal coverage with a reluctance to have government in control of it is a real challenge for us as citizens'." (p. 200)*

Schroeder recognized that to "just put the data out there and assume that people will make the right choice" would not necessarily be effective. Therefore, in addition to various communications efforts, other means were required (p. 200)─coercive means.*

*GrantWatch from Health Affairs Summer 1992 publication

Conclusion:
We have become a nation of drug addicts, whether legal or not, with the Pharmaceutical industry as the supplier, and ethically challenged organizations like the American Cancer Society acting as the pusher for profit while our government looks the other way and pretends that it’s not happening. Turn on a television during the day and count the PRESCRIPTION drug commercials, which is an OBVIOUS attempt at targeting the elderly to pick up their phones to ask their doctors why they’re not on the newest drug.  Smoking Bans are not about improving the health of anyone. The only health concern here, is first and foremost about a healthy bottom line for the Global Pharmaceutical industry.  They’ve bought the media, a PR firm, and our elected officials.  This is the biggest fraudulent marketing strategy ever conceived.  They want socialized medicine and in order for it to be affordable, they want non-smoking, non-drinking (2009 initiative), non-obese (RWJF pledged $500 million) American citizens.  Where will it end?  Will they take overweight children from their parents or from their smoking parents?  This has to stop!!
How is it legal for a Johnson & Johnson “non profit” foundation, who makes its money from the 40,000,000+ shares of Johnson & Johnson stock, to create  world-wide smoking bans, for which THEY have the pharmaceutical answer?  (Nicoderm, Nicoderm CQ, Nicorette 
Why should THEY profit when sights like this are being seen all over this country?
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